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Volume Ninth Number

CHIRPS AND TWITTERS

HIS iz supposed to be a Bird of a num-
Il kinds of
2 who used
1ers when we were bad. And
now there’s the one with extra fine feathers
we don’t dare tell our mothers about. Then
3-}1‘?r‘:J'Z the bird that ::‘.J"-,I::-J,j.'.:. nestles ;;i:e,;'-‘;_;.,
.,;.ff‘: f.f’!f: !;f.r:{f: fffﬁfff fJ"J?_'é.J"f:, H’;ft one iIJ f.hf:
nand that beats two in the bush, and a few
other '\.';J.f'jf."fjf:.'u

per. Of course there are a

 PRE-gre. i YL ot n 1. & 1

DITOE. | nere's thne J;-".f..r"‘: Ol
g

to tell our mof

sure, we know March is the month when
the bunnies go crazy in the head, and that
it’s suppoged to “come in like a lion and go
out like a lamb,” or the other way round
as the mood strikes it,

This number containg some real hundred
percent stuff, notably a new way of engrav-
ing and a4 new color chart scheme, that
looks rather gerious. So weé lead you to
‘em, as it were, with a few chirps and
{ twitters by way of introduetion.

Chasing birds leads up a tree.
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Fine feathers i isti
eathers make fine distinetions,

Why is it the riches t i
; hes that take wings alway:
seem to feather the other j‘u]luw'sﬂrﬁ_-:at? i

Forward, March!—Rather a good motto

for any old i
m r is i
e ¥ onth in the year is our opin-

The path of virtue soon becomes the road
to tuccess,
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4 Hubbell's Individaality
Mared T

THE VERY LATEST WRINKLE

are all very
Constant Cus

AT ’i<"_]'f_'i:‘1. ES
marked the

upnt I can’t stand
paper. It cracks
what everybody 1

it's -
ﬂ::;:n:thh::r :Iill’en:—njl. wnd yet .I R
the detail in my illustrations
halftones. g
wprecisely,” we gaid, reaching Tor
cigars. “You want halftone detal
artistic gffect, on r'mu:n\{:;!',n-r.
to introduce our very lai 2at
pringer, ‘Hubbell's Oflzet
wghades of Franklin” gaid the
Customer, regarding the sample v
him. “If it's offset work you're tryin
give me—I won’t have it. It's expensive
and unreliable, looks good in the samples
and raises the dickens when you print it.
“Pgrdon us,” we said. “It's a Hubbell Off-
sat Engraving, Constant, and you're on the
wrong track. It's a halftone that prints—
as you see—on rough paper. Like the man
who zaw a camel for the first time, you are
saying ‘there’s no such animal!” But there
g,

“Proceed,” said the Constant Customer. “Tt
listens passing well.”

“The Hubbell Offset Engraving,” we said,
“is a specially prepared halftone. Made

Singing to yourself is fine for the other

peaple.




